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Agenda

1. Overview and Consolidated Performance

2. Livraria Saraiva

3. Editora Saraiva
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GVA® : Shareholder Value
Management

90 % tag along for preferred
shareholders

Publicly Held

EDITORA SARAIVA

(Content)

BOARD

LIVRARIA SARAIVA

(Retail)

BM&FBovespaôslevel 2

Bylaws establish that the company 
will not retain excess cash ï
mandatory distribution of 
financial availability* that 
exceeds 25% of its total assets for 
four consecutive quarters

Market Maker

Freefloat = 65 %

Corporate Governance

% ShareClass:

Preferred 
Shares 

66%

Common 
Shares 

34%

Editora Saraiva

99 .98 %
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Consolidated Gross Revenue (R$ MM)

CAGR 17.9% p.a (last 10 years)

CAGR 26.8% p.a (last 05 years)

CAGR 28.7% p.a (last 03 years)
ÅPublishing Revenue: excludes sales to Livraria Saraiva and Siciliano

ÅCAGR: Compound Annual Growth Rate

Pigmento 
Acquisition 

(ñTeaching Systemò)

Siciliano S.A. 
Acquisition 

Growing Operations

253.1 316.1 
441.7 

767.2 
950.2 

1,197.0 

224.1 
234.8 

291.8 

326.3 

298.2 

368.0 

477.2 
550.9 

733.5 

1,093.5 

1,248.4 

1,564.9 

2005 2006 2007 2008 2009 2010

Publishing

Retail

276.0 
341.9 

134.6 

197.5 410.6 

539.5 

4Q09 4Q10

+ 31.4%
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Retail
37%

Publishing

63%
Retail

76%

Publishing

24%

243.9
203.6 226.6

276.0
317.1

248.0
289.9

341.9

115.6

17.8
33.2

134.6
120.6

17.8

32.5

197.5

359.5

221.4
259.8

410.6
437.7

265.8

322.4

539.5

1Q09 2Q09 3Q03 4Q09 1Q10 2Q10 3Q10 4Q10

Livraria Editora

Mix Net Revenue ïEBITDA ( Consolidated )

Gross Revenue

R$ 1,564.9 million R$ 150.0 million

Net Revenue Adjusted EBITDA

2009 2010

2010
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Dividend Growth

R$ thousand

11,048 

13,988 14,754 

17,785 

20,724 
22,288 

4,133 

1,990 
18,887 

19,775 

27.6%
30.1%

26.9% 27.5%

40.3%

36.5%

2005 2006 2007 2008 2009 2010

Interest on Capital Dividends Pay-Out Ratio
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Consolidated Performance

TOTAL

Contractedin Feb/09 To be Disbursedin 2011Disbursedup to Dec/10

141.6 130.9 10.7

BNDES Debt

(R$ MM)

Net Cash Position (R$ MM) and Net Debt /EBITDA *

* EBITDA in the last 12 months

Indebtedness      
under control

(135,0)

(173,9)

1,1 x 1,2 x

2009 2010

(135.0)

(173.9)

1.1 x 1.2 x

2009 2010

(135.0)

(175.0)

1.1 x 1.2 x

2009 2010



8

1. Overview and Consolidated Performance

2. Livraria Saraiva

3. Editora Saraiva

Agenda
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On of the largest content retailer in Brazil: books, music, movies, games, and
digital.

Related Categories: stationery, electronics, information technology
and mobile.

96 stores (March , 2011 )
V 42 Super Stores

Pioneer in the Super Store concept in Brazil: focus on the
ñCustomersôShoppingExperienceò

V 4.5 thousand cultural events in 2010

Since April, 2010 - iTown - ñApplePremium Resellerò: 4 stores .

Multichannel and Multiformat approach

One of the largest Brazilian on-line book retailer

Approximately 1.7 million active clients as of December, 2010

Operations are integrated with the physical stores and carry a broader 
product mix

Our Retail Business
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752 

270 
157 92 

263 

Saraiva Cultura Distribuidora Curitiba La Selva 

Very fragmented market.

More than 2,980 bookstores, of which 75% are located in the South and Southeast regions.

Sources: CBL (Câmara Brasileira do livro), Saraiva, Serasa

Diário Oficial, Revista Papel e Arte and Nielsen

(1) Books, CDôs, DVDôs and Periodic

(2) Others 

Gross Revenues 2009 ïIn R$ MM
Book Market

Our Retail Business

Revenue by product - line in SaraivaôsMarket
R$ 54.2 billion

25.3

4.4

1.0
5.32.9

15.0

0.3

Electronics / Information 
Technology

Books

CD / DVD / Blu-Ray

Satationery

Toys

Mobile

Multimedia Products

2

1
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Customer
Relationship

Services

Assortment
V Catalogue: 2 million items

V Product categories linked to culture, leisure, 

information and knowledge

V More attractive stores

V Impulse purchasing

V άhƴŜ-stop-ǎƘƻǇέ

Our Business Model Relies On:

Assortment+ Services+ CustomerRelationship
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Customer
Relationship

Services

Assortment

Assortment: Leisure, Culture and Knowledge

V Books
V Stationary
V Periodicals
V CDs, DVDs e Blu-Rays
V Games
V 2005: Information Technology & Electronics
V 2009: Saraiva Digital (movies)
V 2010: e-books (Saraiva Digital Reader)

ComplementaryProduct Categories :
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Services differentiate Saraivaôscustomer experience

Customer
Relationship

Services

Assortment

V Coffee shop
V Guaranteed Delivery
V Saraiva Plus Loyalty Card
V Saraiva International Credit Card
V Saraiva Magazine
V Ticketmaster
V ExtendedWarranty
V ά{ŀǊŀƛǾŀ±ƛŀƎŜƴǎέ

[ƛǾǊŀǊƛŀΩǎServicesoffered:


